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1. Caug,e marketing in the new era of communit
goo

A Big cause marketing (what you can learn)
A Local cause marketing (making it work in Lethbridge)

2. Framework for success: How to take
advantage of a growing trend

3. Innovative ideas and practical thoughts

4. Q&A
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What is Cause Marketing?

w Mutually beneficial relationshipgbetween company &
community cause

¢ Marketing benefit, not a fundraising need
¢ Not donation or sponsorship

w Company puts th@ower of its marketing, brand and people
behind a cause

w Createsvalueshowcases values

w Partnering for purpose with passion for profits!

I The new face of corporate marketing and corporate citizenship
I The new fundraising and marketing discipline for nonprofits
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What 1s Cause Marketing?

Scatichi & Saatchi
Procter & Gamble

Pampers

“With Your Help :60”
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What iIs Cause Marketing?
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Marketing and fundraising

A Part marketing, part fundraising
A Build awareness, get out messages
A Reach new audiences (in new and innovative ways)
A Generate support, build new relationships
A Not a get rich quick scheme, easier ways

A5-15% from all corporate giving, including cause
marketing

A A different mindset
A Thinking win-win-win
A Creating social and business benefit

Jocelyne Daw, Not to be £ '@
reproduced without permission 3



A G007 REVOLUSIOM

A The new era of community good
A Greed is out, serve the greater good is in

THE WORLD "z iie WITH A GIVING HEART

National Philanthropy Day”
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