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TODAYΩSPRESENTATION

ÅInspire new thinking
üWhat is a brand? Why brand?

üWhat is a breakthrough nonprofit brand?

üWhat are the seven steps to breakthrough?

ÅDiscovering your authentic brand
üWorkshop ςprocess to discovering your unique 

and authentic brand
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The New World View:  
Crowded and Complicated

Canada now boasts more than 86,000 charities
ǅ65% increase in past decade alone

ǅMany appear to have few tangible differences

ǅPublic sector doing good work grown 

ǅBeing good is no longer good enough! 

Do good marketplace more complicated & crowded
ǅ¸9{Σ ƛǘΩǎ ŀ ƳŀǊƪŜǘǇƭŀŎŜΗ wƛǎŜ ƻŦ CƻǳǊǘƘ {ŜŎǘƻǊ

ǅCompeting constantly for limited time, resources and 
interest



SCOPEOFNONPROFITWORK

Å Dynamic growth ς40,000 in 
1980, 86,000 in 2008

Å 65% growth in past decade

ÅGrown from social service 
organizations

ÅMulti-faceted
ïEnvironmental groups

ïArts and culture organization

ïHealth

ïEducation

ï International

ïBroader social service ς
homelessness, food banks

http://www.unicef.ca/portal/SmartDefault.aspx?at=1266


WHATTHESEMEANS?

ÅSocial capital marketplace
Å Competition for mindshare and resources
Å Transparency, accountability

ÅNew expectations of nonprofits
Å Shift as people look for value, values and meaningful engagement

ÅMeaningful and relevant (community and themselves)
ÅSocial impact (results)
ÅEngagement with a like-minded community
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Does your organization:

É Stand out? 

É Communicate your work clearly? 

É Inspire a growing body of supporters? 

ÉMaintain and grow through ups and downs?

The New World View:  
Crowded and Complicated


